Dxxxxx K. Fxxxxx ( contact information withheld
Senior Executive with demonstrated success in designing and implementing creative strategies to position US/global companies for renewal, growth and a sustainable competitive edge. Experience spans technology startups to the world’s #1 convenience retailer.
Key contributor behind growth from $12 billion to $14 billion annual revenue in 36 months.
Revitalized 75-year-old corporate brand, instituting unique 2-tiered product advertising and promotion strategy.
Achieved up to 43% growth of key product categories. Delivered 50%+ gain in net profit.
Directed 7-Eleven’s Simpsons Movie promotion, yielding $14 million PR/media value and $46 million new sales in 60 days.

Partnered with 20th Century Fox to innovate reverse-placement lifestyle marketing strategy, increasing sales more than 100% in transformed retail locations. Conceptualized and launched products, sweepstakes and integrated marcom campaign.

“One of the most innovative marketing campaigns ever created.” – Adweek “It’s brilliant. I love that they took it down to the product level. Really smart.” – John Butler, Creative Director, Butler, Shine, Stern & Partners.
Strategic Innovator ( leverages world-class advertising agency background to identify and capitalize on high-potential markets.

· Devised and secured multiyear sponsorship agreements with 18 professional sports teams/venues. Achieved 8% to 15% redemption of exit promotions vs. <5% industry average. Negotiated 7:11 p.m. start time for Chicago White Sox games.

· Rebranded Web-based service business; produced 55% response to marcom and grew sales 4-fold with 82% gross margin.
· Rolled out “New York City ( get a rope!” Pace Picante Sauce campaign; won Gold EFFIE; positioned brand as #1 in category.
Servant Leader ( quickly establishes relationships of trust to build consensus and foster growth-focused collaboration.
· Instrumental in growth from 27,000 to 32,000 sites across 9 countries, eclipsing McDonald’s 118-country footprint.
· Successfully managed $100+ million account portfolio representing major brands such as Long John Silvers, Goodyear Auto Service, Eastman Kodak, Prodigy, IBM, Hyundai, ACER Computer, H.J. Heinz, Borden Foods and Procter & Gamble.
· Led PR campaign to realize 14.3% sales increase in midst of merger integration within entrenched hometown market. 

	P&L Management
	Lifestyle Marketing
	Brand Image/Management
	International Marketing
	Startups

	Thought Leadership
	Integrated Promotion
	Corporate Communication/PR
	Community Relations
	Innovation

	Revenue Generation
	New Product Concepts
	M&A Support/Integration
	Employee Communications
	Negotiations


Harvard Business School, Cambridge, MA – Advanced Marketing Management Program.
US Naval Academy, Annapolis, MD – Bachelor of Science, Liberal Arts/Engineering; Class President; Honor Board Member.

Additional graduate studies in Finance/Accounting. Conversational Spanish (retrain to fluency in 6 weeks).
Professional Experience


7-ELEVEN, INC.  (  Chief Marketing Officer / Vice President, Dallas, TX
2004 - Present
('04 – Managing Director of Marketing / '05 – Vice President of Marketing / '07 – Chief Marketing Officer)

· As 1st CMO, led marketing operations across 7,000 North American stores and support for 13,000 licensed stores worldwide.
· Managed $50 million budget as well as marketing, corporate communications and consumer insights groups in repositioning corporate brand; established marketing as strategic partner.
· Developed highly selective “network” of agencies. Introduced global marketing support and developed CRM strategy.
· Innovations include Simpsons Movie promotion, sports marketing, private-label program and visual merchandising redesign.
· Implemented servant leadership, elevating employee satisfaction from last to 1st within 30,000+-member workforce.
FRESHLOC TECHNOLOGIES, INC.  (  Chief Marketing Officer / Co-founder
1998 – 2004
· Built brand and formulated/executed sales and marketing strategies for RF sensor-based Internet information service.
· Structured financing; secured $5.2 million in private equity and JV with $3 billion world-leading chemical services company.
MATRIXMEDIA HOLDINGS, LLC  (  President / Founder
1994 - 1998
· Recruited by telecom JV members to drive launch of national consumer travel information services company.
· Designed software. Secured alliance with American Express, generating capital infusion and increasing media/sales support.
AGENCY EXPERIENCE  (  Received 6 EFFIE Awards (American Marketing Association) for marketing effectiveness.
J. Walter Thompson, New York, NY; DDB/Needham, New York, NY; Saatchi & Saatchi, New York, NY; Bozell, Dallas, TX
Senior Vice President / Account Director (recruited to managed $100+ million account portfolio)
Previously:
Lieutenant, US Navy.
Marketing Consultant, hospitality (Four Seasons Hotels, Mandarin Oriental, St. Regis NY, others) and telecom clients.
